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No doubt, you’ve been hearing and reading a lot about the Internet, and the World Wide Web (WWW).  It seems like almost any business of any size is thinking about getting on the Internet, or is already on the Internet.  Estimates for the Internet and the Web run into the tens of millions of users, which converts to tens of millions of opportunities for you.

The big questions are, what’s in it for you, how do you go about “getting onto the Internet”, and what does that mean anyway?  This document will hopefully answer these and other important questions about using the Internet for business.

We will start with a brief introduction to the Internet for the beginner.  Feel free to skip any of the sections if the information presented in them is familiar to you.





Introduction to the Internet

What is it?

Simply defined, the Internet is a worldwide network of computer terminals. Hooked together over telephone lines, cables, satellite links and other communications equipment, it constitutes a global community through which information of all sorts may be sent back and forth. Whether it be the daily news, a huge data file, a photographic image, if it can be input into a computer terminal, it can be sent over the Internet.

How Does it Work?

Without getting too technical, the Internet may be visualized in as a string of linked libraries with an ever-expanding collection of information and card holders. Computers acting as storehouses of information (hosts or servers) are accessed by other computers (clients) browsing for information they wish to view or borrow. Certain hosts may grant access on a privileged basis, while others are open to the masses (not unlike public and private library collections). Clients may also communicate with each other at common destinations, or visit each other at their respective home sites. Best of all, most sites never close their doors. Barring service interruptions and security restrictions, computer libraries are always open.

You may still wonder how all the world's computers can share information when your laptop Macintosh still needs help reading your office's IBM PC files. Luckily, a universal protocol has been adopted (TCP/IP) which allows different networks and different computer configurations to converse.

What Can the Internet Do for My Company?

There are dozens of reasons to be on the Internet today and those reasons will increase tomorrow.  For now, it’s enough for today’s business to want:

A leading-edge corporate image

Improved service for current customers

Increased visibility

Market expansion

On-line transactions

Global information distribution at extremely low costs



In the following sections we will briefly describe the various tools and services the Internet offers that make the Internet such an invaluable tool for business.

E-Mail

Overview

E-mail is the most pervasive service on the Internet since even the most limited accounts provide gateway service to e-mail.  The number of users reachable by e-mail is estimated to be between 30 to 40 million worldwide. This includes all of the users of online services such as America Online, CompuServe, Prodigy, the Microsoft Network, etc. as well as users of many BBSs (Bulletin Board Systems:  small, usually local and/or topic-oriented online services) all of whom can exchange messages through the world-wide Internet.  Although the lowest common denominator in e-mail capabilities among users of different systems is plain text, a majority of e-mail users can also send and receive graphics, audio files, or any other files, such as word-processing documents or programs.

Programs and Addressing

Like many working parts of the Internet, e-mail access derives from a software program your computer runs over Internet connections.  Although the interface (the organization of windows and tools you see on-screen) and capabilities of different e-mail programs may vary greatly, all e-mail programs can perform the following four tasks: 

Create and send electronic messages

Retrieve and read incoming messages

Reply to, save and print messages

Forward messages to other users 



It is not necessary for your computer to be online all the time to receive messages.  Your mailbox is stored on a host computer (either your company’s or the Internet Service Provider’s).  This computer runs a “mail server” 24 hours a day and will store mail that comes into your mailbox until you retrieve it.  Usually an e-mail program is configured to check this mailbox periodically for new mail.

Your e-mail address can be something like: joe@am.net or bill@yourcompany.com.  In addition, your company can set up mailboxes with e-mail addresses such as sales@yourcompany.com or support@yourcompany.com. These mailboxes can be configured to forward all the mail that comes into them to a specific person or a group of people.  You can also have “autoresponders” such as info@yourcompany.com.  When someone sends mail to an autoresponder, it automatically responds by e-mail with the information you have predefined (like a fax-back system).  You can have many such autoresponders.

E-mail mailing lists are a companion set of services to e-mail.  These come in three varieties:

One-to-many mailing list.  This is the form most similar to a traditional mailing list.  Your company can setup a mailing list for your customers, so that you can alert them of new products or services or keep them up-to-date on what is happening in your company. The most recent price lists that need to be kept confidential can be distributed in this way at practically zero cost.

An unmoderated list server. This allows for an on-line discussion forum for people with common interests. It could be a good way to provide technical support for your products, because other customers (who would subscribe to this mailing list) could actually answer many of the questions for you. The difference between a simple mailing list and a list server is that not only can you send e-mail messages to your customers, but your customers can also send messages to a single e-mail address, such as support.forum@yourcompany.com, and these messages would then automatically be re-distributed to all of the subscribers on the mailing list.

A moderated list server.  A variation of a list server, this setup allows a designated person in your company (the moderator), to approve each of the messages before they get re-distributed to everyone on the list.  This allows the moderator full “censorship” over the contents of the mailing list.  A message can be either discarded or edited before it gets sent to everyone on the list.

E-mail may be enough of a reason to warrant going online for many businesses. The ability to stay in touch with vendors and customers over the Internet is an attractive proposition. It's quick, dependable and most importantly, there's no such thing as long distance! 

Newsgroups 

Overview

Newsgroups (based on Usenet--the users' network) are forums for discussions, just like e-mail mailing lists. Information is posted by individuals looking for answers, offering instructions or just sharing passions. Unlike e-mail and e-mail mailing lists, the audience is unknown and nearly impossible to gauge. There are tens of thousands of different newsgroups on the Internet.

Programs and Addressing

One major difference between e-mail mailing lists and newsgroups is that, unlike mail messages that get delivered to a specific known subscriber’s mailbox whether he/she wants that particular message or not, newsgroup messages sit on a “news server” waiting for anyone to retrieve a particular message if they like what they see in the subject line. This is done anonymously and without any track or count.

Another major difference between mailing lists and newsgroups is the "smartness" of newsgroup software. Newsgroup postings (messages) are threaded, which means postings separated over time can be accessed in a linked fashion based on their particular sub-topic.  This allows you to follow the development of a discussion despite the number of unrelated postings that were received in between. Older messages are also deleted in favor of newer items, preventing huge backlogs which tend to clog e-mail programs and fill disk space. 

Newsgroup names somewhat resemble e-mail addresses; there are usually a string of hierarchies separated by periods. One popular newsgroup is comp.sys.mac.misc. From left to right the hierarchies move downward toward the particular. This one stands for general subject "computers", subdirectory "systems", subdirectory "macintosh", and final directory "miscellaneous". These naming particulars are seldom problematic since unlike e-mail, you would rarely have to type the address once you subscribe. 

Subscribing to newsgroups is a process that varies according to your newsreader software. This may be a separate application or a feature of your e-mail program or web browser. In any case, newsreaders usually subscribe you to a couple of entry level groups from which you can browse listings that may be of specific interest to you. Once you have chosen which newsgroups you wish to join, your software retrieves new postings to those newsgroups from a local Usenet storage site. Unlike e-mail, newsgroup bulletins do not just turn up on your computer every time you check your e-mail. You must send your newsreader in search of new postings, and then sift through the levels (i.e. title, subject and article) to actually read postings. 

Business Uses

Aside from being a great resource of information on very narrow topics, newsgroups can be extremely valuable to a company for:

Prospecting and retaining customers.  You can reach hundreds and thousands of current customers and potential customers with one message.

Market research.  By reading messages, you can find out what is hot, what people are talking about, what their feelings are.  While most messages will be posted by subscribers who are interested in finding answers to problems, you can also raise your own questions to find out what people are thinking about a topic of interest to you.

Crisis control and prevention.  By monitoring conversations, you can find out what people are saying about your company and its products.  If the word is bad, you can attempt to control the crisis by providing information and trying to solve the problem.

Building relationships.  By answering customers’ questions, you can help solve problems.  By providing them with information, you can enrich their experiences or empower them.

Publicity.  You can lead people to your related mailing list or Web site provided that you do so in an informative, nonintrusive manner.

Developing an expert image.  By actively participating in a newsgroup, you can gain the image of an expert in the eyes of the subscribers.  They will start to respect your opinion, and will probably turn to you, rather than your competitor when a need arises.

Please note, many of these things can also be done through a mailing list that you setup, rather than the newsgroups that someone has setup before you.

World Wide Web

Overview 

The World Wide Web is probably receiving more attention these days than any other aspect of the Internet. It's multimedia capabilities make it the most pleasurable way to present information. You can see and hear as well as read. In the future, the web may become the one stop location for movie-quality entertainment, research, shopping, and business commerce.  The possibilities of the web are just beginning to be tapped; now is the time to jump on and get acquainted.

A Surfing Safari 

For those who have long felt computer proficiency was about mastering arcane machine languages, this is watershed experience. Now, armed only with a mouse, and a web browser (a program that interprets text instructions for organizing text blocks, graphics, backgrounds and spices them up with casts of sound and movie clips) any user can point and click their way through the already infinite resources available on the web. Since navigation is controlled by highlighted text, button and graphic links rather than typed commands, all you need do is select items that mark other information avenues, and the doors magically open. The secret to this system is HTML, or hypertext markup language. This formatting code embeds addresses of other web files in the "hot" areas of the web document you are viewing. Those hot spots (“hyperlinks”), when clicked on, call up and display the collateral files, whether they are part of the previous document, or a part of another document located on a computer on the other side of the world. Moving from place to place is a vivid visual experience; as quickly as your modem can process the information, you can go from browsing travel brochures in Sydney to movie previews in Paris. Surfing, the popular term for exploring the web (purposefully or otherwise), is a pleasure in itself. Since the organization of all this information is truly web-like and non-linear, you can travel any number of ways to the same destination from a given point of departure. 

The World Wide Web is the ultimate in distributed client-server computing.  The Web is simply a huge collection of Web sites (groups of files also known as “pages”) that each reside on thousands of Web servers throughout the Internet. These servers deliver files to clients (browsers) upon request. The requests are done through a protocol known as HTTP, or hyper-text transfer protocol. A user can retrieve a file from the Web by clicking on a link on a web page displayed in the user’s browser program. (This link would have been previously defined by the author of the page.)  These links can be shown either as text (usually underlined) or a picture or a clickable button.  One can also retrieve a file from the Web by typing in a Uniform Resource Locator (URL). A URL looks like this:

http://www.am.net/am/reasons.htm

The prefix http:// tells the browser program to use the HTTP protocol to retrieve this file. (In many browsers, one can omit this prefix, as this protocol is assumed to be the default).  www.am.net is the name of a particular server on the Internet. am.net is the “domain name” of the company owning (or renting) the web server, and www. signifies that the server being accessed is a Web server.  /am/ is the name of the directory on this server where the file is stored.  reasons.htm is the name of the file being accessed.

The other way that files are retrieved from the Web by a browser program is by automatically downloading (retrieving) and displaying “inline” images or multimedia files, such as videos, sound clips, etc.  Inline means that when the web page is displayed, the inline image will be located somewhere on the page together with text.  When a browser retrieves a web page, it parses (interprets) the HTML code in which the page is written and automatically downloads every inline file from the location specified in the code.  The power of the Web is its distributed property.  A page stored on a server in California can have an inline image that resides on a server in Australia.  When a browser retrieves the page, it will also retrieve the image from Australia and display it inside the page, but in a way that is completely transparent to the user!

A capability of the Web that is just starting to be used by companies who have set up a Web site on the Internet is to have the information presented on web pages be linked to corporate databases.  So now, instead of static web pages, your site can have up-to-date inventory information, pricing, project status, etc.

So, What Can a Web Site Do for Your Company?

Often referred to as the company’s “presence” on the Internet, a Web site is your corporate home on the Internet.  If it is attractive and informative it will be a place users look to first and return to again and again for merchandise, updates, and general questions.  The uses for a web site are only limited by your imagination.  Here are some possibilities:

Provide an information system for employees, customers and affiliates

Allow access to on-line product documentation

Publish electronic journals and periodicals

Showcase all types of artistic works

Sell products and services through on-line shops and malls

Conduct market research and collect customer data



24-hours a day, your web site can work hard for you to improve your customer service, to market your products and even to generate revenue right off the Web site.  Although drawing parallels to traditional marketing and communication techniques can be difficult, you can think of your web site as an 800 number that people can call at any time to reach your fax-back system, or your on-demand information system (such as a bank’s information line that allows you to get your account balance), or to get answers to the most commonly asked questions (often referred to on the Internet as a FAQ, or Frequently Asked Questions), or to leave a message for you.

What else can a web site do?

“Virtual” showroom.   Make your product/pricing catalogs and showrooms available for Internet customers or your traveling sales force. Briefings, charts, etc. can be instantly accessed via portable computer or at any remote client location.  Why have people call in and take up your phone lines and your staff time just to ask to have literature mailed to them when your web site can dispense the same information at a fraction of the cost?!

Deliver your product instantly right on the Internet (if it is software or any other information product).

Take orders from customers online. Accept secure credit card and new “electronic cash” transactions at a significant cost savings over mail and telephone orders.

Track shoppers and purchasing trends.  Real-time tracking of customer usage of your brochure pages and transactions provides valuable marketing input.

What Makes Up A Web Site?

A typical site consists of a Home Page and a branched web of connected pages. Your Home Page might introduce the company, give a brief statement of purpose, include a logo or other graphics and offer links to other sections or pages. Think of your Home Page as the cover of your corporate magazine--it should invite attention, declare a corporate identity and highlight the enclosed contents. 

Linked pages might describe your company and its products in more detail, catalogue merchandise, list service resources, explain order information, offer membership or subscription forms or introduce employees. You may want to limit your presentation to text-only files or you may want a cascade of graphics, audio bits and animation--the possibilities and combinations are endless. 

Internet Business Benefits

Now that you are familiar with some of the Internet services, we’d like to summarize some of the ways in which your company could benefit from the Internet:

Target a defined customer group with precision and develop continuing dialogue.

Transact business electronically and at a lower costs. E-mail and data files can be transmitted to selected customers or entire lists in seconds, for pennies.

Streamline the selling process by allowing manufacturers to communicate and sell directly to end users without going through traditional distribution channels.  Or you could facilitate the movement of goods through the channel by improving communications between the various parties involved, and by pointing interested parties in the appropriate direction (similar to a telephone-based “dealer locator”)

Act quickly by adding products and changing selling propositions at a moment’s notice.

Track the sales interaction, steps and results.

Keep an eye on the competition.

Create responsive dialogue with customers.

Distribute software and information products quickly through e-mail and file transfers.



The Internet can also help you cut your costs:

Deliver your product literature with no printing costs and no space constraints

Provide new product release information in a timely manner at low cost

Obtain direct feedback about your products and services, to prevent litigation and improve product/service design

Streamline your procurement procedures

Shrink product development cycles

Conduct inter-company and intra-company collaborative engineering



At the end of this paper, in the appendix, there is a list of industry-specific business applications for the Internet which will give you more examples of how the Internet can be used for your organization.

How Do You Get Started?



Getting onto the Internet

What does that mean, anyway?  You may have heard people say that they were “on the Internet” or that they were “connected to the Internet” or that they have a “presence on the Internet”. What does it mean to get onto the Internet? Unfortunately, there is no one definition for these various terms and different people use them differently.  In this section we will attempt to describe some of the options available to your when it comes to using the Internet for your business.

There are basically three levels of involvement with the Internet for a company:

Access to the Internet (meaning one or more employees can exchange e-mail with other people on the Internet and can, usually, browse the World Wide Web) and no presence on the Internet (i.e. no Web site)

A Web site but no access at the office.

Both a Web site and access to the Internet.



Presence on the Internet

Three options exist for having a Web site:

Have your own Web server located on your company’s premises. 

Have your own dedicated (for your company’s Web site only) Web server (it could be rented) that is “co-located” on an Internet Service Provider’s premises. This gives you the flexibility of choosing any type of server, software, configuration, etc. without the troubles and expenses associated with maintaining a 24-hour high-speed link to the Internet.

Have your Web site “hosted” by an Internet Presence Provider.  This means that your web site files are stored in a directory on this Web server that also has many other directories that contain Web sites of other companies.  Through a feature known as Virtual Web Site Hosting, your Web site, even though stored on someone else’s Web server, can appear to everyone on the Internet as if it is sitting on a dedicated machine.  Also, this feature usually gives you extra options and flexibility in configuring your Web site.



Until very recently, having an in-house Web server was the only option for companies that wanted to link their Web site to the information in their internal databases.  However, through a new service available through am.net now your company can have your Web site hosted by am.net and still have it linked in real-time to your corporate databases through a secure low-cost connection.  This allows you to perform online transactions such as online reservations or ordering products even with limited inventory or availability, because visitors to your Web site will be alerted if something is no longer available. You can also continue using the same database for your traditional functions, such as having people order products on the phone through your inside sales force, and the Web site will reflect changes made by those transactions as well!

Even though Web site hosting is probably the most cost-effective solution for most companies, there are reasons for having an in-house Web server, possibly even in addition to a hosted Web site.  A new trend is emerging in corporate America that is growing even faster then the Internet itself.  This trend has been coined the Intranet.  Having an Intranet in your company refers to using the underlying technologies of the Internet and the World Wide Web inside your organization.  An internal Web server has emerged as the most cost-effective way to disseminate information within your organization.  Using familiar tools such as e-mail and a web browser, your employees can quickly and inexpensively have access to product literature, internal documentation, employee directories, the latest happenings, etc.  Some companies that do not wish to maintain 24-hour high-speed links to the Internet use both an internal server for their Intranet and a Web site hosting service from an Internet Presence Provider.

Another option for having a presence on the Internet that does not actually involve having a full-fledged Web site is joining an “online community.”  The Internet is now home to hundreds of “online malls.”  These malls sometimes are nothing more than a fancy-looking directory of unrelated Web sites, hosted by the creator of the mall or elsewhere.  Such malls have little or no value on the Internet because unlike a traditional shopping mall, having your Web site next to someone else’s will not increase the “foot traffic” into your “online store”.  The Web is non-linear and browsers do not go wandering from one store to the next one.  They go where they want to go.

A much more effective approach to an online community is the grouping of many businesses in the same industry or topic of interest.  These types of communities are a very inexpensive way to have some sort of presence on the Internet.  Your products or services can be showcased on the Internet as part of a larger Web site.  Such communities have been created for graphic artists, computer manufacturers of specific type, health products manufacturers and many others.  The advantages in belonging to such a community are the extremely low cost of entry (because you do not need to design a full-fledged Web site, purchase expensive software to conduct online transactions, etc.), and the higher visibility for your offering that comes from the promotional activities of the organizers of the community.

Access to the Internet

Many options exist for a company to have access to the Internet.  They generally fall into three major categories:

Having no or extremely limited access.  It is possible to have your Web site hosted by an Internet Presence Provider and have all communications from the Internet faxed to you as opposed to e-mailed.

Having access to the Internet on only one or very few computers in your office.  Certain employees in your company can have a computer with a modem and a dial-up connection to the Internet, so that they may browse the Web and send e-mail. (This modem can be either directly attached to their computer or connected to your communications server and accessed by them through your internal network)

Having your internal network be part of the Internet.  The Internet is a network of networks just like the one in your office.  What binds them together is a common network protocol, TCP/IP (Transmission Control Protocol / Internet Protocol).  Your company network can be set up with a “gateway” that would connect your network to the Internet with a link fast enough to accommodate all the users on your network.  This gateway could then translate your internal network protocol (such as Novell Netware’s IPX or Microsoft’s NetBEUI or AppleTalk, etc.) into TCP/IP.  An additional benefit of such a setup is the extra security of having your network inaccessible from the Internet

Or your network can adopt TCP/IP protocol for use on your internal network (together with the ones you already have).  This method would probably require the setup of a “firewall” between your network and the Internet.  A firewall is a security device (usually a combination of hardware and software) that allows information to come into your network (such as files being download from Web servers on the Internet), but not out of it.  This will assure that there are no unauthorized Web servers put up by employees in your organization that are accessible from the Internet.

Whichever method you choose, all of the computers on your internal network will have full access to the Internet.

The exact type of connection your company needs to access the Internet depends on how much usage you expect, whether you will have an in-house Web server accessible from the Internet, and which of the above options you choose.  In general, links to the Internet can be either full-time (dedicated) or part-time (dial-up).  Dial-up links are usually done with modems and plain analog telephone lines or various types of ISDN hardware with faster digital telephone lines (up to 10 times faster than a regular modem).  Dedicated or leased lines often utilize a service from your local phone company known as Frame Relay.  This is a very high-speed 24-hour connection to an Internet Service Provider.  This service utilizes so-called T1 or fractional T1 lines and hardware. The speed of this line varies from ISDN speed to as much as 100 times faster than modem speed for a full T1.

Obviously, having an in-house Web server would require you to have a 24-hour dedicated leased line to the Internet.

Who Do You Go to for Internet Services?

Commercial online services

Although no one party actually owns the Internet, certain networks within the system are the property of commercial providers who charge not only for access to the Internet itself, but for access to proprietary sites of which they may be sole or shared owners. America Online, CompuServe, Prodigy and the Microsoft Network are the largest such “commercial online services.” They are all set up with the consumer in mind:  straightforward presentation, service and profit making are their strong points. They offer their own software for services such as e-mail and web browsing, yet these packages contain inherent limitations, and may in fact require additional downloading to acquire.

Commercial online services are the most expensive option for access to the Internet per-hour. Their fees are around $1 per hour of connect time. However, they are also the cheapest for low monthly usage, as their minimum fees can be as low as $5 to $10 per month, whereas Internet Access Providers usually charge $15-$25 per month for a non-dedicated dial-up modem service that gives you 50-100 hours per month of usage.

For first time users or those who want to stick a toe in the water before getting completely wet, going commercial makes sense. Despite lagging behind independent software providers (such as Netscape) in offering complete freedom of movement or supporting the latest innovations, commercial providers cater well to those looking for a familiar place to call home, especially those who don't mind a little hand-holding along the way.

Internet Service Providers (ISPs)

ISPs come in two varieties:

Internet Access Providers (IAP)

Internet Presence Providers (IPP)



There are several thousands of IAPs.  In addition to 5-10 large (with tens of thousands to hundreds of thousands clients) nation-wide IAPs, there are many small regional IAPs with a couple of thousand or less clients.  IAPs’ primary goal is to provide dial-up access to the Internet for individuals and businesses as well as to provide high-speed dedicated links for businesses and other ISPs.  When choosing an IAP you would want to find one that has a local dial-up number or is the closest to you geographically to minimize telephone costs.

There are several hundred IPPs.  They are located throughout the world, primarily in the United States.  Because of the nature of the Internet, it really does not matter where an IPP is located, because communications over the Internet are not distance-sensitive.  IPPs’ primary goal is assist you in having a presence on the Internet by either hosting your Web site or co-locating your server on their premises.  Unlike IAPs, whose main focus is on dial-up and leased connections, IPPs’ focus is on providing fast and high availability to your Web site for the Internet browsers.  They also are usually more up-to-date on the latest Web technologies then IAPs, and their Web servers have more advanced capabilities such as secure transactions, integration with databases, etc.

Web Designers, Graphic Artists, Internet Programmers, Computer Consultants, Marketing Consultants, etc.

All these various professionals can assist you in their respective fields of expertise in your connectivity and presence on the Internet. They can consult you on proper implementation of network connectivity, marketing strategies, database design.  They can design or assist your staff in designing your Web site for you.

An Internet Services Company

An Internet Services Company, such as am.net, can assist you in any and all aspects of the Internet.  Such a company, frequently through partnerships with the leading experts in their respective fields, has gathered under one roof a one-stop source of Internet solutions.  They will be able to consult you on the best Internet (and Intranet) strategies for your company, connect your company (with however many locations) to the Internet, design and host your Web site, or integrate a Web server into your in-house computing infrastructure.





( Copyright 1996 by am.net, a division of AM Computers, Santa Rosa, CA

am.net

The Internet Services Company

1040-B N. Dutton Ave.

Santa Rosa, CA 95401

1-800-579-2018

(707) 579-2010

http://am.net

Appendix

Business Applications for the Internet

One seldom-talked about but extremely useful aspect of the Internet is its ability to improve the efficiency of customers service and reduce the cost of operations.  Following is a brief description of several industry-specific business applications for the Internet.

Auto Sales/Repair

Auto repair facilities can setup a password-protected Web site to let customers check on the status of their repairs, including parts, labor, and finish time.  They can also put their inventory up on the Web site so that other shops and private customers can order parts online.

Banking & Finance

Financial institutions can put updated interest information for loans, certificates of deposit, and savings account plans on their sites.  They can also provide password-protected access to balance information and payment schedules and allow electronic funds transfers from one account to another.

Education

Educational institutions can post updated roll sheets on their Web site to allow parents to monitor their children’s attendance or to submit an electronic absence excuse form, insuring that the student will not lose the note in transit.  Current grade posting will allow parents to check their children’s progress throughout the term, rather than just at midterm and finals.

Government

Local and state governments can use the Internet to inform citizens of council meetings, fictitious business name applications, public lawsuits, ballot issues, and election results.  Voter registration can be done online, as well as actual voting.  State agencies such as the Department of Motor Vehicles can handle routine business such as registration renewals or driver’s test appointments online.

Health Care

Health care professionals can use the Internet to provide office hours information, schedule appointments, forward prescriptions to pharmacies, and even allow patients to preregister for nonemergency admittance.  Insurance forms could also be transmitted online between patient, hospital or doctor’s office, and insurance provider.

Hospitality, Conventions & Trade Shows

Hotels can process requests for reservations more efficiently.  An online map of the hotel with available rooms would enable guests to choose exactly which room they want, and place the reservation.  A terminal at the concierge’s desk would allow the same personal service for guests without a reservation.

Insurance

Insurance companies can put online electronic claims forms and recommended auto repair facilities, searchable by zip code to allow customers to find the nearest repair facility.

Media

The print media can use the Internet to handle subscriptions and requests for reprints with electronic request forms.  In addition, a web site can contain supplemental information on items and services advertised in the classifieds, allowing potential buyers to find out more about the items without having to contact the person advertising them directly.

Mail-order

Mail-order operations can realize tremendous savings on printing, mailing and telemarketing costs by allowing people to purchase their products over the Internet.

Personnel Issues

Companies which offer benefits to a large number of employees can post current information on 401K plans, vacation time, and stock options on their sites, accessible by passwords assigned to the employees.  General information on what benefits the company offers can be posted on the publicly-accessible Web site to entice potential candidates for a position.  The Internet can also be used to help people find out more about a job offer.  A full description of the position can be put online, along with qualification requirements.  Resumes can be submitted online.

Shipping & Package Transport

Tracking freight and packages can be automated on the Web to allow people at both ends of a package’s journey to find out exactly where the item is.

Ticket Sales

Ticket sales companies, such as BASS, can reduce their cost of processing orders by giving people access to the current show schedules with ticket prices and availability on their sites.  Using an electronic form, visitors can also order their tickets online.

Transportation

Airlines can post information on schedules, seat availability, and accumulated frequent flier miles on their Web site.  Customers could also book tickets online.  A similar system could be applied to bus lines and railway companies.

Video rental

Video rental establishments can set up an online video reservation system that could provide the synopsis of a movie, allow for searches by director, actor, basic plot, or MPAA rating.



About am.net

am.net is a division of AM Computers, a full-service Systems Integrator and Value Added Reseller in Northern California.  AM Computers is an innovative company that uses the latest developments in computer and communications technologies to provide affordable, reliable and easy-to-use solutions to its customers’ problems.

am.net is an Internet Services Company. As such we can assist you in any and all aspects of the Internet. Through partnerships with the leading experts in their respective fields, we have gathered under one roof a one-stop source of Internet solutions.  You can count on us to consult you on the best Internet (and Intranet) strategies for your company; connect your company (with however many locations) to the Internet; design and host your Web site; or integrate a Web server into your in-house computing infrastructure.

Our services

We provide services in these general categories:

Consulting and training on the use of the Internet and for research

Complete connectivity services (dial-up, ISDN, frame relay) that give users on your network access to the Internet, World Wide Web, and e-mail.

Setup of a secure server on your premises and training in its administration.

Marketing/promoting your company on the Internet.  Internet public relations and research activities for your company.

Design of graphical sites on the Web and hosting sites on our server.

Implementation of complex real-time database-oriented systems for the Internet and their integration with your in-house database services.



More specifically, our competencies include:

Strategic marketing consultation

Communications design

Art direction and content development

Graphic design and illustration

Image management, data conversion, management and archiving

Multimedia production

Web Site structure and navigation

HTML authoring, forms, image mapping, multimedia integration

CGI scripting and custom programming

E-mail and list processing; fax-back and e-mail to fax services

Search engines, database integration

Site hosting, administration, technical support (our server)

System configuration, testing, maintenance and tech. support (your server)

DNS registration

Account and production management

Pre- and post-launch site publicity

Detailed site-use statistics reporting

User training and succession to in-house site management



For a FREE consultation call us today at 1-800-579-2018

am.net Services in Detail

Startup & Connectivity Services

We will determine your total Internet needs.  We'll help you decide what services meet your needs.

If you are outside of our service area and require an Internet Access Provider, we will help you find one, for a price that fits your budget.

We'll also help you work with your phone company to get the right services at the best price.

We'll set up your company’s computers for access to the Internet.  We can also setup in-house Web servers, if you wish.

We can train your administrators and end-users in any phase of development and/or use.



Document Creation Services

Web documents are written in HyperText Markup Language (HTML).  This is a text and graphics format that defines how a page should be presented to the Web.  Many elements go into a group of hypertext pages.

We can convert or create your logos, diagrams, photos, screen shots, and graphic elements.

We will help you with the structure, creation and design of your Web Site.

We can help you convert your existing documentation, fact sheets, press releases, brochures, etc. into HTML, either manually or by using conversion programs.

We offer Web Authoring training for groups, and consulting and tutoring for individuals.

We can also setup your documents to be generated dynamically based on events that occur on your Web Site.



Web Server Services

World Wide Web servers use the HTTP (HyperText Transfer Protocol) to pass HTML documents to Web clients.

We can setup a Web server on your premises.

We can setup a Web server that you own or lease but store and maintain it for you on our premises.  This is called co-location.

Or we can host your web site on our secure NaviServer.  In this case we will:

Provide guaranteed fast accessibility to your Web Site and FTP site

Administer backup storage for all data

Provide a wide range of access statistics

Create customized server programs if necessary

Give you the ability to remotely administer your server

Allow you to do remote Web page authoring by using NaviPress

Allow you to connect to you directory on our server using your favorite file management tools

Listing & Promotional Services



Once you open your Web Site to the public, you need to advertise. While you should certainly advertise your new service to the general public through your normal means, you should also inform the already-present Internet community.

Here is what our listing services will do for you:

You will be announced via USENET news in the appropriate groups and in the appropriate manner.

Links to your documents will be included in many highly linked-to sites.

Your information will be added to many search databases.

Your services will be added to the appropriate mailing lists.



We can also assume ongoing promotional responsibilities for your Web Site to provide:

Market focus consultation

Web traffic pattern analysis

Ongoing local, regional, national, global directory listings

Placement in prominent Internet directories (including fee-based ones)

Link exchanges with related Web Sites

Ongoing Web presence improvement consultation

Monthly reports summarizing promotional activity, links attained, etc.

AdNet - Media buying service for “banners” that attract visitors to your Site



Unique Services available or in development at am.net

Web Site Hosting with SmartSite™:

Easy-to-use forms processing engine. You never write a line of code!

Site management tools; user tracking; context-sensitive actions

Mailing lists with remote graphical administration, e-mail autoresponders, multiple e-mail boxes, routing and redirection of e-mail.

Bulletin Board services with threaded conversations in a web browser.

Real-time chat services using any web browser.

Fax services (for forwarding e-mail to fax, or for faxback of information).

Paging services for notification of received e-mail, or for actual forwarding of e-mail messages to pager, etc.  This can be integrated with the Web server to allow visitors to your Web Site to page you!

Integrated into our Web Server is an object-oriented relational database (much faster then other CGI-based solutions). This can be used for an online catalog or directory or transaction processing.

Ability to interface to any ODBC/SQL-compliant database in real-time residing either on our server, on any other server on the Internet, or on your in-house server through a secure ISDN or Frame Relay link.

Remote telephone access to your e-mailbox (the messages are read to you!).

Online real-time credit card verification and processing (allows you to give access to an area on the server or to a piece of information after the credit card has been charged).

Partnership with a fulfillment house that can take incoming calls, process credit cards, ship the product, etc. from orders coming from your Web Site.
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